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SALT of Palmar Recognised in Conde Nast
Traveller’'s Readers’ Choice Awards 2021

TN\ — N2

6 October 2021, Mauritius — Conde Nast Traveller had announced the results of its annual
Readers’ Choice Awards with SALT of Palmar in Mauritius, recognised as one of the top 30
hotels in the Indian Ocean.

More than 800,000 Condé Nast Traveler readers across the globe submitted tens of
thousands of ratings and comments, sharing their recent travel experiences of the world’s
top hotels, resorts, cities, countries, islands, spas, trains, car rentals, luggage, airlines,
airports, and cruises.

“We are extremely proud and humbled to be recognised alongside some of the biggest
names in the industry. After a very challenging couple of years, this recognition serves not
only as a fantastic encouragement to the team but is especially rewarding to us as it is our
first time to be listed since we opened in 2019,” said Raj Reedoy, General Manager.

SALT of Palmar is a progressive hotel brand connecting modern explorers with meaningful
travel experiences and has a humanistic approach to hospitality targeting the culturally
curious. Devoted to the wonder of all things local and sustainable, SALT of Palmar will take
guests to people — not just places. It will reveal to guests the beating heart of destinations
and their communities and get them out there exploring it — the SALT way.
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SALT of Palmar is a humanistic approach to hospitality created by The Lux Collective in November 2018, connecting modern explorers
with meaningful travel experiences. Spearheaded by hospitality visionary and CEO of The Lux Collective, Paul Jones, SALT introduces a
new breed of hospitality for the culturally curious. Devoted to the wonder of all things local and sustainable, SALT resorts take guests to
people - not just places. It reveals to guests the beating heart of destinations and their communities and get them out there exploring it — the
SALT way.



